Fairtrade Fortnight is about getting more
people talking about and buying Fairtrade
and we want you and your church to be
involved. For Fairtrade Fortnight this year

(22 February — 7 March) we want everyone
in the UK swapping for Fairtrade. Your usual
bananas for Fairtrade bananas, your usual
cotton socks for Fairtrade cotton socks, and
most of all your usual cuppa for a Fairtrade
cuppa. Each and every swap proves that the
people of the UK want producers in the
developing world to get a fairer deal.

We’ve seen some big Fairtrade swaps — from the Houses of
Parliament swapping to Fairtrade tea and coffee in 1997 to
Cadbury swapping its Dairy Milk to Fairtrade in 2009. Everyone
in the Fairtrade movement can be proud of all we have achieved
but there is still so far to go if we are going to tip the

balance in favour of disadvantaged farmers and workers.

Millions of farmers across the world struggle to feed their families
and yet they supply us with everyday items which we enjoy. | have
just been in India where tea workers told me how workers face
an uncertain future, always fearing that the tea estate may close,
leaving them without any livelihood. In this insecure environment,
Fairtrade has given them what one worker called ‘sustainability
of life’ — security for the future, funds to invest in education,
health and economic development and has ‘opened the
vista for a sense of belonging and self-development.’
But for their dreams to become a reality, we need to
ensure that more people buy Fairtrade more often.

So in Fairtrade Fortnight 2010, let’s get swapping,

really build on the progress we have made and make

a difference for more farmers and workers than ever.

Harriet Lamb, Executive Director, Fairtrade Foundation
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At fifteen, most of us begin to dream up the
ambitions that shape the rest of our lives.
Monish, Jagadish, Harish, Jenifer, Chadini

and Keesthana are six fifteen year olds whose
parents work on the Chamraj tea estate in

India. They spoke to us about how the Fairtrade
premium has set them up to succeed.

Jenifer’s school acquired a computer lab, funded by the

Fairtrade premium. It has fired up hope in her of becoming a
software engineer. At first there were 12 computers but the
company that owns the estate, United Nilgiri, was so impressed
with the results the new computer lab produced in the school-
children, they paid for 28 more computers for the lab themselves.
Jenifer explains: ‘Our standard of education has improved. The
computer training has really improved our chances of going to
college and getting a good job. Only a few schools in this area (the
Nilgiris) have these facilities so we are very lucky.” The joint body
at Chamraj, that oversees the investment of the Fairtrade premium,
has put funds into health, as well as education. All six friends have
used the estate hospital at some point in their lives, and have

had free vaccines funded by the premium. The premium has also
been used to fund school buses for children who live further away.
Keesthana says ‘The school buses mean that students get to
school and home again on time and don’t have to hang around for
government buses. It’s also very safe as it’s dangerous walking

on the roads, especially for the younger ones.’ Being fifteen is
challenging and some find it more difficult than others. But when
the six friends were asked how confident they were of achieving
their employment ambitions they chorused ‘Very confident!’
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Nearly 6,000 churches in the UK have met the
goals to become a Fairtrade Church.

On becoming a Fairtrade Church you receive
a certificate to display to tell people you have
made a commitment to Fairtrade.

The three goals a church must fulfill are:

¢ Use Fairtrade tea and coffee after services
and in all meetings for which they have
responsibility

e Move forward on using other Fairtrade
products such as sugar, biscuits and fruit

e Promote Fairtrade during Fairtrade Fortnight
and during the year through events, worship
and other activities whenever possible.

Fairtrade denominational areas

Denominational areas like dioceses are getting together to give
their campaigns a louder voice and a bigger impact. Take your
campaign to the next level by joining a Fairtrade denominational
area. It could be a diocese, district, circuit, or other area.

For these campaigns, you’ll need to meet the following goals:

e To support and promote Fairtrade, further encourage the use
and sale of Fairtrade products and to serve only Fairtrade coffee
and tea at meetings it is responsible for.

e Ensure that at least half of the churches or places of worship
in your denominational area have become a Fairtrade Church.

e Encourage other local churches, parishes, circuits to adopt a
Fairtrade policy. As far as possible, display literature advertising
the fact that Fairtrade products are used and served there.

e Attract further media coverage and continue raising awareness
of the FAIRTRADE Mark. If possible, make reference to
denominational area’s Fairtrade status on the relevant website.

e Set up a Fairtrade steering group to take responsibility for
ensuring goals continue to be met and developed over time.

Fairtrade
church
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As shoppers, we are faced with dilemmas
about carbon footprints and food miles. So
how does Fairtrade fit into an urgent need for
sustainable consumption?







In Palestine, olive and olive oil production is a
vital source of income for many farmers. Olive
farmer Mahmoud Issa, a member of the Anin
Co-operative, is ecstatic about his co-op
becoming Fairtrade certified in 2009.

Mahmoud’s home village of Anin is surrounded on three sides by
a wire fence and has just a single road entering it, as it borders an
illegal Israeli settlement area. Because some farmers have olive
groves which lie on the other side of the fence they have to cross
an Israeli army checkpoint to tend their crop, but this is only open
for a few hours in the morning and early evening. Earning extra
income when harvesting is also harder as the nearby larger village
which farmers previously relied on for work now lies within the
settlement area too, and getting a permit can take as long as three
or four years.

Faced with increasing financial hardship, farmers are forced to look
for work elsewhere, which means leaving their land and crops for
long periods of time. This can have a deteriorating impact on the
quality of their olives. Mahmoud says ‘All | want is a fair price for
my olives so | can continue to farm and support my family.’

Among the first things the farmers say they would like to buy with
their Fairtrade premium are more mobile storage containers.

The quicker the olives are pressed after harvesting and transferred
to the stainless steel containers, the better the quality of the oil.
Mahmoud says the benefits of Fairtrade certification to small
farmers like him will be significant. ‘In the past, we were often
forced to sell our products at a loss due to the economic situation,
but we are hoping that Fairtrade will help re-establish small
farmers’ faith in the sustainability of the agricultural sector

in Palestine.’ PALESTINIAN
ORGANIC
EXTRA VIRGIN
OLIVE OIL
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Fairtrade olive oil is available from Zaytoun, Equal Exchange,
Traidcraft and Essential Trading amongst others. Look out for the
oil on supermarket shelves too.

www.zaytoun.org
www.equalexchange.co.uk



WHAT CAN YOU
CHURCH DO FOR

AIRTRADE?

Fairtrade Fortnight (22 February — 7 March 2010)

e Download the Swap It Action Guide for loads of ideas on what
to do in Fairtrade Fortnight www.thebigswap.org.uk

e Send a postcard to five big tea companies asking them to swap
their tea for Fairtrade tea. Order postcards from Traidcraft
www.makeitfair.org.uk

e Swap your coffee or tea morning for a Fairtrade Mad Tea Hatter’s
Party or even a Tea Dance. You can also find resources at
www.traidcraft.co.uk/bigbrew

e Organise a cooking or baking competition using Fairtrade
products. Download a guide to help you from
www.fairtrade.org.uk/eventguides

Throughout the year

e Order Swap Your Shop cards and let your local store
managers know you want to see more Fairtrade products
available. The cards are free from www.fairtrade.org.uk/eshop

eEncourage your priest or minister to wear a Fairtrade cotton clergy
shirt. These are available from www.fairtradeclergyshirts.co.uk or
www.reliantshirts.com

e Tell your wider community about Fairtrade by running
workshops about Fairtrade with local schoolchildren or invite
them to take part in a Harvest, Christmas or Easter Service
with a Fairtrade theme.

Order everything to mak_e
your event go with a swing,

including Fairtrade cotton

tea towels!
www.fairtrade.org.uk/eshop
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